
 Journal of Alexandria Univesity for Administrative Sciences© – Vol. 59 – No. 5 – September 2022 

  

[85] 

The Relationship between Environmental 

Cues and Consumer Behavior  

Freelance Scientific Researcher at ESLSCA University 

shereenkshaheen@gmail.com 
 

  

ABSTRACT 

This study investigates the significance of environmental signals that can be controlled and 

the effect these cues have on consumer behavior in a variety of commercial settings, 

including shopping malls, retail stores, nursing homes, spas, and educational institutions. 

Environmental signals including environmentally responsible design, high-quality interior 

environments, colors, lighting, and acoustics are some of the things that are looked at. This 

study focuses on the impact that each cue has on customer behavior, as well as the chances 

for boosting profitability, a sense of perceived luxury, and a propensity to remain. 

Additionally, the study examines the opportunities for these factors. This research ought to 

teach interior designers and decision-makers how to incorporate suitable environmental 

cues in their commercial buildings to maximize productivity. This would increase the 

location's productivity. According to the general conclusions that were drawn from the 

research that was analyzed, sustainability and space design are both extremely important 

aspects that need to be incorporated into the environment. A person's color tastes can be 

shaped by factors such as age, available space, and the skillful use of color in their 

environment. The same color scheme that is used in a physical location differently 

generates distinct emotional responses from people, which might change their impression 

of luxury as well as their desire to remain there. Even a color scheme that isn't particularly 

luxurious can boost the feeling of luxury and make people want to stay longer, but this 

depends on how the space is being used. Music influences a person's buying and eating 

behaviors. Dim lighting encourages people to make more purchases of food, whereas 

bright lighting creates a sense of security and coziness; both types of lighting have their 

place in the design of an area, and each should be used appropriately. 
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العوامل البيئية التي يمكن الححكم بها وثأريرها على ضلوو  اسطللهوف  لل البت لات الحةارلملة اة.حوتلةل  جهلمل هلذه جطحقص ي هذه الدراضة دور 

هللا البت للات محللالز الحةشوللةك ومزاسللش الخطللوسك ودور اسطللاي ك واساحةعللات الاللعيةك واسزاسللش الحعويميللةل  وثحملللل العوامللل البيئيللة التللي يزالع

يئلليك وللللودي البت للة الداالأويللةك وضللللوا ك واتللاقيك و.للوثيات القاعلللاتل  ثزسللش هللذه الدراضلللة  للل مزالعلهللا لهلللذه هللذا البحلل   لللل الحبللميم الب

ولل العوامل ثأرير كل منها على ضوو  اسطللهوف ملن حاةيلة اةطاضلل فالزةاهيلة ورفبحلل  لل البقلاق  فلوا ويلد  لل البت لات الحةارلملة وثلأرير هلذا ك

.للة هللذه الدراضللة  للل ثشولمللد مبللمصي الللديرور و.للاومل القللزار فاسعوومللات ال سمللة ل ضللح دا  ضملللل لوعوامللل علللى سلمللادي الز.حيللةل  جطللهم الأ  

 .البيئية  ل البت ات الحةارلمة مما يشلمد من ستاقتها

ثت لللليل ويلللد رتهلللزت ححلللاو  الدراضلللة رهميللللة عواملللل الحبلللميم اسطلللحدا  لومطللللاةات  لللل ثحطلللي  البت لللة الحةارلمللللةل  رتهلللزت الاحلللاو  ري لللا ر  

ها ضلوا  يعحمد عللى عواملل العملزك واسطلاةة وسيتيلة اضلح دامهما  لل البت لة الحةارلملةل  سملا رتهلزت الاحلاو  ر  ج ييلر ثزسيبلات ضللوا  حتطل

 .يحدذ ثأريرات م حوتة على اةطاص فالزةاهية وضمن والدفق مما يدعو إلى مزاعاي هذا العامل  ل ثبميم اسطاةات الحةارلمة

الطللوو  البيئللي  كمعللايير االأحيللار اسحللالزك لمراق اسللمللدي لوبت للةك ثبللميم محللالز الحةشوللةك ا .بللاوة البيئيللة لومحللالز 
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